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Mold-Tek Packaging Ltd.

Driving growth through expansion and diversification

Mold-Tek Packaging Limited (MTPL) is a leading Indian manufacturer of rigid BUY

plastic packaging, specializing in injection-molded decorative containers.

MTPL pioneered the use of plastic pails for paint and lubricant packaging in CMP Rs. 679

India, with these segments contributing 48% and 26% of its total volume in o
FY24, respectively. In 2011, MTPL introduced In-Mold Labeling (IML) TARGET Rs. 1,047 (+54%)
technology to India, enabling its expansion into the Food and FMCG (F&F)
packaging segment, which now accounts for 26% of its total volume in FY24. It Bloomberg Code MTEP IN
is the only Indian packaging Company that manufactures its own molds, IML

Company Data

MCAP (Rs. Mn) 22,612
labels, and production robots, providing a significant cost advantage. As of
FY24, MTPL operates 13 integrated manufacturing units across India with a O/S Shares (Mn) 33
combined molding capacity of ~54,600 MTPA. Additionally, MTPL entered the 52w High/Low 940/670
pharmaceutical packaging sector, with commercial production beginning in Face Value (in Rs.) 5
Q4FY24. Additional capacity and venture into new segments are expected to Liquidity (3M)
boost sales and profitability of the Company. (Rs. Min) 44

Levers for double-digit growth in exisiting segments Shareholding Pattern %

MTPL expanded its pail manufacturing capacity by adding co-located units at Sept Jun Mar
three of Grasim Industries' five paint plants. In Q4FY24, the Company 24 24 24
commercialized ~4,000 MTPA of pail manufacturing capacity, with plans to add Promoters 32.7 32.8 32.8
an additional 1,500 MTPA by the end of FY25. Additionally, MTPL expanded into Flls 131 14.4 141
Northern India by establishing a new F&F packaging plant in Panipat. This
expansion, coupled with broader product applications and the ongoing shift of Dlis 23.7 22.7 222
clients toward IML packaging, is expected to drive significant volume growth Non-

. - - 30.6 30.0 30.9
and improve profitability. Institutional
Venturing into pharmaceutical packaging MTPL vs Nifty

In Q4FY24, MTPL launched a ~1,500 MTPA pharmaceutical packaging facility at
its Sultanpur plant in Telangana. Leveraging its expertise in In-Blow Molding
(IBM) and IML, the Company aims to expand into pharmaceutical packaging by M
manufacturing products such as tablet & powder packs, effervescent tubes, and

specialized caps. This sector, with its stringent regulations and high standards,
offers significant opportunities to boost profitability. a— MTPL NIETY

View & Valuation Nov,21 Nov,22 Nov,23 Nov, 24

. . . . . Source: Keynote Capitals Ltd.
We believe that the Company’s recent capacity expansion and its entry into

pharmaceutical packaging will support sustainable volume growth. A rising Key Financial Data
share of value-added products (IML, F&F, Pharmaceuticals) is also expected to (Rs Bn) FY24 FY25E FY26E
b.o.ost prOfItal:)Ihty. Addltlc?nally, favorable macro Frends in 'the paint industry, Revenue 7.0 7.7 9.0
rising domestic consumption, and advancements in packaging standards post-

EBITDA 1.3 1.4 1.7

COVID will further support the Company’s growth and expansion. As a result,
we anticipate a modest improvement in EBITDA per KG, from ~Rs. 37 per KG in Net Profit 0.7 0.6 0.8
FY24 to Rs. ~Rs. 41 per KG in FY27, driven by better product mix and operating

L i . Total Assets 8.4 8.9 9.6
leverage. Consequently, we initiate coverage on MTPL with a BUY rating,
assigning a PE multiple of ~35 times to reach a target share price of ~Rs. 1,047, ROCE (%) 12% 10% 11%
indicating an upside of ~54%. ROE (%) 12% 10% 12%

Source: Company, Keynote Capitals Ltd.
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Global packaging industry

The packaging industry is crucial to the global economy, ensuring the
protection, transportation, and presentation of a wide array of products
across different materials and applications. In CY23, it was valued at $1,160
Bn and is projected to grow at a CAGR of 4.3%, reaching $1,430 Bn by CY28.
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Source: Manjushree Technopack Ltd., Company, Keynote Capitals Ltd.
Global Rigid Plastic Packaging (RPP) industry
RPP is made from durable materials like PolyEthylene Terephthalate (PET)
and High-Density PolyEthylene (HDPE), offering strong protection and clarity.
Common products, such as water bottles and buckets, are created through
injection and blow molding processes. Rigid plastics are essential across
industries, including food and beverage, personal care, alcoholic beverages,
e-commerce, pharmaceuticals, and agro-chemicals, underscoring their
versatility in modern packaging.
Global RPP market (USD, Bn)
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Indian packaging industry

The Indian packaging industry was valued at Rs. 6,399 Bn in FY23 and is
projected to grow at a 6.7% CAGR to reach Rs. 8,620 Bn by FY28. This growth
will be driven by the country’s expanding consumer base and industrial
development, along with rising demand for processed and packaged goods, a
thriving e-commerce sector, and government initiatives supporting organized
retail and food safety. These factors are collectively driving the demand for
high-quality, standardized packaging solutions.

Indian packaging market (Rs, Bn)
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Source: Manjushree Technopack Ltd., Company, Keynote Capitals Ltd.

The packaging industry utilizes various materials, including paperboard,
metal, plastic, wood, and glass. Among these, plastic packaging is rapidly
gaining prominence due to its advantageous cost-to-performance ratio,
increasingly replacing traditional materials across many applications.

Indian packaging market by marterial
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Source: Manjushree Technopack Ltd., Company, Keynote Capitals Ltd.

In India, plastic packaging dominates the market, comprising two primary
forms: flexible and rigid. As of FY23, rigid plastic represents 35% of the Indian
plastic packaging market, produced through methods such as blow molding,
injection molding, roto molding, and extrusion, while flexible plastic accounts
for the remaining 65%.
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Indian RPP industry

In FY23, the Indian RPP market represented a significant 35% of the overall
plastic packaging market, valued at Rs. 1,008 Bn. The Indian RPP sector is
expected to grow at a CAGR of 5.1%, reaching an estimated market size of Rs.
1,295 Bn by FY28.

Indian rigid plastic packaging (Rs. Bn)
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Source: Manjushree Technopack Ltd., Company, Keynote Capitals Ltd.

The RPP sector comprises two key segments: Consumer and Industrial. In
FY23, the consumer segment dominated the market, making up 70% of the
total. It focuses on visually appealing containers, tubs, and bottles that attract
consumer attention at the point of sale, serving industries like food and
beverage, personal care, household products, and pharmaceuticals.

Conversely, the industrial segment, while smaller, is vital for operational
purposes. It includes durable solutions like drums and stackable bins,
designed for the secure transport and storage of bulk materials in the supply
chain.

Major contributing industries as customers

1. Food & Beverages (F&B): The packaged F&B sector led India's plastic
packaging market with a 52% share in FY23. This dominance is driven by
the rising demand for convenience foods, fueled by urbanization,
changing lifestyles, and higher disposable incomes. The F&B segment
covers products like snacks, beverages, dairy, and ready-to-eat meals, all
of which require packaging that ensures freshness, safety, and longer
shelf life.

2. Pharmaceutical: The pharmaceutical segment held an 18% share in FY23,
ranking second. Packaging demand in this sector is driven by strict
regulations and the need for secure, reliable packaging to maintain the
safety and efficacy of medications. The growing healthcare industry in
India continues to boost this demand.
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Personal & Home Care (P&H): The P&H segment accounted for 14% of
the plastic packaging market in FY23. This includes packaging for
cosmetics, skincare, household cleaners, and detergents. The stable
demand is driven by increasing consumer awareness, higher disposable
incomes, and the rising preference for branded and premium personal
care products in India.

Beyond the major categories, sectors like alcoholic beverages, agrochemicals,
industrial chemicals, paints & adhesives, automotives, and electronics made
up the remaining 16% of the market share.

Indian plastic packaging industry by end-used industry (%)

FY23 FY28E
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Source: Manjushree Technopack Ltd., Company, Keynote Capitals Ltd.

Key growth drivers for the packaging industry

1.

Shift to Organized Structure: The Indian packaging industry is
transitioning from fragmentation to organization, with market leaders
emerging. Despite unorganized players holding 60% of the consumer RPP
market, consolidation opportunities exist for organized firms through
mergers and acquisitions, utilizing economies of scale and advanced
technologies.

E-commerce Growth: The booming e-commerce sector is driving demand
for rigid plastic packaging. Secure and durable rigid containers protect
fragile items during transit, enhancing consumer trust.

Expansion of Packaged F&B: The growing packaged F&B industry boosts
demand for durable packaging as consumers seek convenience and
longer shelf life.
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Molding techniques used in RPP
1. Injection Molding

Injection molding involves injecting molten plastic into a mold under high
pressure to form the desired shape. Plastic granules are first fed into the
machine’s hopper, where they move into a heated barrel with a rotating
screw. The screw pushes the granules along the barrel, melting them as they }
go. The molten plastic is then injected into a temperature-controlled mold.
After cooling and solidifying, the mold opens to eject the part, and the
process repeats for the next cycle.

2. Injection Blow Molding (IBM) Source: IQSdirectory.com

IBM is a process where a plastic preform is first injection molded and then
transferred to the blow mold station. Air is introduced through a core rod,
inflating the hot preform to match the shape of the surrounding blow mold,
forming the final design under air pressure.

3

Injection moulded Preform secured Preform Compressed air Product is Finished product
preform heated into blow mould stretched with simultaneously removed from ready for next
core rod blown in - preform mould production stage

6

inflates to mould

Source: robinsonpackaging.com

Decoration techniques used in RPP

D ti . L. .
ecor? ‘on Description Benefits Challenges
technique
-High-quality, durable -High setup cost
In-Mold Labels integrated during | -Hygienic, hands-free full coverage -Limited design flexibility
Labeling (IML) molding -Improved shelf life -Complex machinery unsuitable for
small runs
Heat Transfer Transfers design onto -Works leth various shapes -R.eq-uwes extra rn.achmes
. . . -80% print coverage -Limited to specific surfaces
Labeling (HTL) container using heat.
-Durable and seamless
Shrink Shrinkable label fits —360-degre§ coverage -quuwes hea'F
Sleevin snugly when heated -Tamper-evident -Higher material cost
& gly ) -Adapts to complex shapes -Inefficient for small runs
. -L -lasti -Limited to simpl i
Screen Presses ink through a or\g asting . . |m|.ed 0 simp efje5|gns
o -Suitable for various materials -Not ideal for detailed images
Printing screen onto the surface. .
-Cost-effective for large runs -Slower process

Source: Company, Keynote Capitals Ltd.
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Regulatory landscape in the Indian packaging industry

To address environmental issues related to plastic packaging waste, the
Indian government has implemented the Plastic Waste Management (PWM)
Rules, 2016, established by the Ministry of Environment, Forest and Climate
Change. These rules regulate the manufacture, use, and disposal of plastic
products, requiring waste generators to minimize waste and assigning
responsibilities for effective management to local bodies and retailers. They
also mandate the use of recycled plastics and set recycling targets.

India’s Extended Producer Responsibility (EPR) regime

A key element of this framework is EPR, which holds producers, brand
owners, importers, and plastic waste processors accountable for the
collection and sustainable disposal of plastic packaging.

EPR guidelines for plastic packaging

Key areas covered Key components Obligated entities
Reuse Phased collection targets Producers
Recycling Financial mechanism Importers
Use of recycled plastic content Penalties for non-compliance Brand owners
End-of-life disposal Plastic waste processors

Mandatory recycled plastic content in packaging by fiscal year

FY28
Plasti kagi Incl kagi FY2
astic packaging category ncluded packaging () onwards
Category | RPP 30% 40% 50% 60%
Category |l FPP with single or multilayer films 10% 10% 20% 20%
Category Il Multilayered plastic packaging 5% 5% 10% 10%

Source: Manjushree Technopack Ltd., Company, Keynote Capitals Ltd.
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About the Company

Founded in 1986 by industry experts Mr. Lakshmana Rao and A.
Subramanyam, Mold-Tek Packaging Limited (MTPL) is a leading manufacturer
of rigid plastic packaging in India. The Company specializes in injection-
molded, decorative packaging containers, catering primarily to sectors such
as paints, lubricants, food and FMCG.

MTPL was a pioneer in India, introducing plastic pail packaging with spouts
and in-mold spout pails (buckets) for paints and lubricants. It was also the
first in the country to implement In-Mold Labeling (IML) technology for
decorating plastic containers using in-house robots, making this innovative
solution more affordable.

With 13 integrated manufacturing units across India and a combined molding
capacity of ~54,600 MTPA, MTPL stands out as the only Indian packaging
Company with full backward integration. It manufactures its own molds, IML
labels, and even the robots used in its production process, giving it a
competitive advantage. Additionally, MTPL is forward integrated with a fully
equipped design studio, enabling clients to visualize and explore customized
packaging options.

Expanding its market reach, MTPL has recently entered the pharmaceutical
industry, commencing commercial production of pharmaceutical packaging
products in Q4FY24.

Key markets served by MTPL

Pharmaceuticals

Tablet containers, caps,
effervescent tubes and canisters

Food & FMCG

Round, square and oval
food containers

) Paints & lubricants

llryl Pails for paints, lubricants,
. ' grease, and related products.

Focusing on value-added segments

Source: Company, Keynote Capitals Ltd.

The Company is also expanding into new industries, including confectionery,
seeds, fertilizers, growth enhancers, and specialty chemicals. MTPL provides a
versatile range of containers in various shapes, sizes, and features,
customized to meet its clients' specific requirements.
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Revenue and Volume trend (FY15-24)

i Revenue CAGR: 10.5%
i Volume CAGR: 9.4%

FY15 FY16 FY17 FY18 FY19 FY20 FY21 FY22 FY23 FY24

W Revenue (Rs. Mn) H Volume (MTPA)

Source: Company, Keynote Capitals Ltd.

Journey of MTPL

MTPL began its journey in the early 1990s by revolutionizing the Indian paint
industry with plastic packaging pails, replacing traditional tin options. This
innovation quickly gained traction, enabling MTPL to secure major clients like
Asian Paints and expand into lubricant packaging.

In 2011, the Company pioneered IML in India, integrating pre-printed labels
into plastic containers to enhance durability and brand visibility. This
advancement allowed MTPL to diversify into the food and FMCG sectors,
where high-quality packaging is essential. Additionally, by developing in-
house robotics and label printing, MTPL gained a significant cost advantage,
distinguishing itself from competitors.

Volume-Mix by segment (%)

Increasing share of high margin F&F segment
3% 4%

FY15 FY16 FY17 FY18 FY19 FY20 FY21 FY22 FY23 Fy24

M Paints (%) O Lubricants (%) B F&F (%)

Source: Company, Keynote Capitals Ltd.
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In FY22, MTPL introduced Injection-Blown Molding (IBM) technology,
combining it with IML for the first time in India. This advancement effectively
addressed safety and counterfeiting concerns, enabling MTPL to enter the
high-potential pharmaceutical packaging market, which is known for its
stringent quality standards.

MTPL’'s commitment to innovation and its fully backward-integrated model
have solidified its leadership in the rigid packaging industry. By leveraging in-
house technology and expertise, MTPL consistently delivers high-quality,
value-added packaging solutions with speed and cost efficiency.

Value Chain

MTPL has equipped its facilities with a variety of machinery featuring
different technologies to suit specific manufacturing processes based on the
product. The Company offers key decoration options, including IML, Screen
Printing, and Heat Transfer Labels (HTL), to meet customer needs.

Sourcing of ‘ . . Assembly & .
IML bot D tch
raw materials using robots ‘ Quality check » packaging » ispatc
‘
Injection Printing /
'

Molding

Source: Company, Keynote Capitals Ltd.

Raw material

MTPL primarily uses Polypropylene Co-Polymer (PPCP) and various types of
Polyethylene, including High-Density PolyEthylene (HDPE), Low-Density
PolyEthylene (LDPE), and Linear Low-Density Polyethylene (LLDPE), in its
manufacturing process. These materials are mostly sourced domestically,
with Reliance Industries Ltd being the primary supplier.

To effectively manage cost fluctuations, MTPL has established flexible pricing
arrangements with its customers, allowing the Company to adjust raw

. . . . While the gross margin remains volatile,
material prices typically on a monthly basis.

the gross profit/kg is on an upward trend.

Gross profit margin (%) & gross profit/Kg (Rs.)

87.1 86.4 84.7
77.7 78 3 773 78.4 — o
65.9 67.0
3% 43% 43%
41%

FY15 FY16 FY17 FY18 FY19 FY20 Fy21 FY22 FY23 FY24

Source: Company, Keynote Capitals Ltd. 10
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Business segment: Paint & lubricant

Since its inception in 1986, MTPL has established itself as a major player in
decorative pail packaging. It revolutionized the Indian paint industry by
introducing plastic pails, replacing traditional metal ones. This innovation not
only reduced material and logistics costs with maintained durability, but also
helped MTPL secure Asian Paints Ltd. (APL) as a major client early on.

Building on this success, MTPL soon expanded into the lubricants sector by
introducing the “Pull-Up Spout” concept and single and double-lock pails with
enhanced tamper evidence and leak-proof features.

With over three decades of experience, MTPL has consistently evolved to
meet the changing needs of its customers and manufacturing high-quality
products. In 2011, The Company further distinguished itself by adopting IML
technology, enabling high-quality decorative printing on packaging products.

Product offerings

MTPL offers a variety of pails to meet customer needs. For paints, it provides
1-20 liter pails with flat or tamper-proof lids, mainly used for emulsions and
distempers. In lubricants, it supplies 5-25 liter pails with flat or spout lids.

Flat Lid

Source: Company, Keynote Capitals Ltd.

In FY24, the paints and lubricants segments accounted for 48% and 26% of
MTPL’s total volume, respectively. While their share of total volume has
declined since the Company's expansion into F&F packaging, both segments
continue to grow at a healthy pace of and remain significant contributors to
overall volume.

Spout Lid

11
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Paint & lubricant volume (MPTA, % of total volume) ~  ----------—-

97% 96% 95% S " '
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Source: Company, Keynote Capitals Ltd.

Moreover, MTPL has successfully transitioned some of its pail customers from
the traditional HTL technique to the more advanced IML technology. This
shift not only improves realization and capacity utilization but also enhances
customer loyalty by providing a superior product.

IML and Non-IML revenue/Kg (Rs.)

2273 227.7
198.8 203.1 192.4 19’3_3/0—0
177.4
17.3'1___./F —— —0
197.3 191.3
167.3 163.2
156.3 146.2 158.4 160.6
FY16 FY17 FY18 FY19 FY20 Fy21 FY22 FY23
—o—IML Non-IML

Source: Company, Keynote Capitals Ltd.

Customers

MTPL has built strong, long-term relationships with major players in both the
paint and lubricant sectors. In the lubricants segment, MTPL collaborates

with prominent companies and has long-term contracts with industry giants
such as Gulf and Shell.

12
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Paint Industry
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Source: Company, Keynote Capitals Ltd.
Major client additions

In Q4FY23, MTPL was selected as the packaging supplier for Grasim Industries
Ltd’s Birla Paints Division. To meet demand, MTPL established co-located
packaging facilities at three of Grasim's five paint plants in Panipat (Haryana),
Cheyyar (Tamil Nadu), and Mahad (Maharashtra). The Panipat and Cheyyar
plants, with a total capacity of 4,000 MTPA, began production in Q4FY24,
while the 1,200 MTPA Mahad facility is expected to start operations in FY25.

MTPL plans to nearly double its capacity for Grasim in FY25, with additional
volumes expected by Q3FY25. This expansion will drive MTPL’s growth in the
paint segment, with Grasim’s contribution projected to account for 8-9% of
the Company's total volume in FY25.

Future outlook

MTPL is realigning its focus in the pails segment toward major players,
reducing its reliance on smaller companies to better navigate competition
and pricing pressures.

According to Mr. Rao, "We are targeting double-digit growth, primarily driven
by our partnership with ABG (Grasim Industries), which is expected to
contribute 8-10% growth. Even if other segments, such as Asian Paints, only
achieve 2-3% growth, we anticipate 1 or 2 significant additions in the IML
segment that will further enhance our growth. With these factors in play, we
aim to achieve 10-12% growth in the paint sector this year."

13
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Business segmentL Food and FMCG (F&F)

MTPL has significantly expanded its presence in the F&F sector, producing
rigid plastic containers for products like edible oil, ice cream, and dairy. By
leveraging IML technology with in-house robotic systems, the Company
delivers hygienic, contactless packaging solutions that meet the growing
demand for tamper-proof and leak-proof packaging, especially in the wake of
COVID-19.

Since adopting IML, the F&F segment's share of MTPL’s total volume has
risen from 3% in FY15 to 26% in FY24. As an IML pioneer in India, MTPL is
well-positioned to leverage the growing F&F sector while reducing its
dependency on the paints and lubricants markets.

The F&F segment also benefits from offering customized packaging options,
leading to higher margins and realizations. Additionally, the sector's less
seasonal demand and bulk purchasing trends further enhance MTPL’s profit.

fm—m—m e e - ——

F&F (MTPA, as a % of total volume) i Volume CAGR: 38.8% i

3%

486
_mm BE e

FY15 FY16 FY17 FY18 FY19 FY20 Fy21 FY22 FY23 FY24

Source: Company, Keynote Capitals Ltd.

Product Offerings

In the F&F segment, MTPL offers a diverse range of containers in various
shapes—round, oval, square, and rectangular—ranging in size from 50 ml to
17 liters, each featuring different sealing options. These containers are
designed for products such as ice cream, dairy, edible oils, ghee, jams,
spreads, and nuts.

MTPL also provides highly customizable packaging solutions, working closely
with clients to meet their specific needs. With a fully equipped design studio,
the Company helps customers visualize and create unique packaging designs,
enhancing client relationships through tailored solutions.

14
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Source: Company, Keynote Capitals Ltd.

Square Packs (Qpacks)

Qpacks are square shaped plastic containers with handles and square or
rectangular lids. While their usage is similar to other thin-walled F&F
products, Qpacks offer lower margins but are favored for their space-saving
design compared to round pails. Made from heavy-duty, durable plastic, they
are ideal for storing both dry and liquid products and are increasingly being
used in sectors such as seeds, fertilizers, and growth enhancers. Their
versatility and cost-effectiveness are driving greater adoption across various
industries.

In Q1FY25, MTPL saw strong demand for Qpacks and is actively seeking
intellectual property rights to protect their designs from competitors.
Significant demand from major players in the edible oil and ghee sectors is
also contributing to the growth of this product line.

Qpacks volume (MTPA)

4,850

o

2,580

FY23 FY24
Source: Company, Keynote Capitals Ltd.

Diversification across products

MTPL's presence in the F&F segment has grown steadily in recent years,
establishing itself as a premium packaging vendor for major ice cream brands
like Amul, Vadilal, and Arun. The Company has also expanded into packaging
for ready-to-eat breakfasts, snacks, ghee, oil, restaurants, online food
delivery, confectionery, and sweets, successfully launching tailored packaging
solutions across these categories.

15
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Strengthening Customer Loyalty through Custom Solutions

MTPL enhances customer loyalty by collaborating with clients to create
tailored and differentiated packaging solutions. By leveraging its advanced
technological capabilities and competitive edge in IML, MTPL offers cost-
effective options that provide clients with superior value. This approach not
only increases the Company's share of customer spending but also fosters
long-term, strategic partnerships.

1

: Customized packaging

1 solutions made by MTPL for

: Mondelez India Foods Pvt. Ltd.
1

Source: Company, Keynote Capitals Ltd.

Future outlook

According to Mr. Rao,“With the addition of the Panipat thin wall facility
getting into production by August—probably we thought of June or July, but
it’ll likely be July or August—this will add to our numbers for sweet boxes and
other products. If we miss the ice cream season, we may face challenges, but
other product trends will start contributing from July onwards.

We are still confident that we’ll be aiming at 20% volume growth in Food &
FMCG and thin wall, along with a good jump of 30% to 40% in Qpacks.”

The launch of the F&F plant in Panipat during Q1FY24, aimed at tapping into
the northern market where MTPL previously had limited presence, is
anticipated to drive this expansion. Moreover, the introduction of new
products is broadening applications within the F&F segment, further fueling
demand.

16
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Business segment: Pharmaceutical

In Q4FY24, MTPL launched its pharmaceutical packaging segment by
commissioning a ~1,500 MTPA facility at its Sultanpur plant in Telangana,
strategically located near Hyderabad, India's pharmaceutical hub. The
Company pioneered the use of IBM with IML in India at this facility. This
advanced process combines the superior dimensional accuracy of injection
molding with the lighter weight and narrow-neck shapes achieved through
blow molding. Initially focused on packaging for sanitizers, hand washes, and
disinfectants, the Company quickly diversified into more high-value products,
including tablet and powder packs, Effervescent (EV) tubes, and specialized
caps such as Child-Resistant (CR) and Continuous Thread (CT) caps by
Q1FY25.

TABLET CONTAINERS

Source: Company, Keynote Capitals Ltd.

Overcoming Challenges and Delays

MTPL initiated its entry into pharmaceutical packaging in FY21 by introducing
IBM technology integrated with IML, becoming the first in India to leverage
this innovation. This advanced technology ensured high hygiene standards
and aesthetic appeal, positioning MTPL for value-added packaging in sectors
such as regulated pharma, cosmetics, and OTC pharmaceuticals.

The Company focused on OTC packaging due to lower regulatory hurdles.
However, high setup costs for regulated molds and client hesitation regarding
facility audits presented challenges, prompting a temporary shift to other
products like edible ghee packaging.

To establish a stronger foothold in the pharmaceutical sector, MTPL planned
a dedicated facility at Hyderabad Pharma City, initially targeting packaging for
sanitizers and hand washes, then expanding to tablet and powder packs.
Despite delays in regulatory approvals and equipment delivery, MTPL began
operations with imported molds. By Q1FY25, after completing facility audits
and overcoming construction delays, the Company launched four new
products, marking a significant milestone in its pharmaceutical packaging
journey.

17
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Current scenario

As of Q1 FY25, MTPL has completed ISO audits and received DMF certification
for CT caps, tablet pails, and effervescent tubes, with an application for CR
caps pending. This certification enables Indian pharmaceutical Companies to
export products to the U.S. using MTPL’s packaging solutions.

The Company’s laser-printed canisters and IML effervescent tubes continue
to attract strong interest. Leading pharmaceutical firms, including MSN
Laboratories, Fuillife Healthcare, Desano Pharma, and Kopran, have audited
the facility and begun commercial supplies of effervescent tubes and caps.
Significant growth in commercial supply is expected from Oct’24, alongside
the development of 4-5 new products.

Future outlook

Looking ahead, MTPL plans to expand its product offerings and strengthen its
market presence in the pharmaceutical packaging sector. The Company is
committed to leveraging its technological capabilities and establishing strong
customer relationships to drive growth and innovation in this competitive
landscape.

In Q1FY25, MTPL's pharmaceutical segment generated ~Rs. 80 Mn in
revenue, operating at lower capacity utilization. Management projects
potential growth in this segment to reach Rs. 150-200 Mn by year-end, driven
by improved capacity utilization and an increased range of products sold. By
FY26, revenue from the pharmaceutical segment is expected to nearly
double. If demand continues to rise, MTPL plans to invest an additional Rs.
700 Mn in FY25 to further expand its capacity.
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Manufacturing capabilities

As of FY24, MTPL operates 13 manufacturing units and 2 stock points across
India, boasting a total installed molding capacity of ~53,000 MTPA, along with
an additional 1,500 MTPA dedicated to pharma packaging.

The machinery and robots in MTPL's facilities are highly fungible, providing
significant flexibility in production. This capability allows the Company to
relocate resources as needed; for example, if growth in the paint industry
does not meet expectations, these resources can be redirected to produce
F&F packaging.

Additionally, MTPL plans to invest Rs. 750-800 Mn in FY25, following Rs.
1,400 Mn in FY24, to expand capacity for Grasim and its pharma unit,
contingent upon volume uptake.

Location Number of
plants/depots

Telangana 5
Uttar Pradesh 2
Andhra Pradesh 1
Dadra & Nagar Haveli 1
and Daman & Diu
Haryana 1
Karnataka 1
Mahrashtra 1

: : Tamilnadu 2%

| h Manufacturing plant

! P : West Bengal 1*

1

. ﬂ_ _D_e Eof ________ : Total 15

(*) includes 1 depot each.

Source: Company, Keynote Capitals Ltd.
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Dedicated manufacturing facilites

MTPL operates strategically located manufacturing facilities across India,
positioned close to clients' production sites to optimize economies of scale,
reduce logistics costs, and streamline operations. This setup helps in
acquiring new customers and securing repeat business.

Key clients like Asian Paints benefit from dedicated pail facilities in Vizag
(Andhra Pradesh), Mysuru (Karnataka), and Khandala (Maharashtra).

Enhancing efficiency through backward integration

MTPL provides a comprehensive packaging service that combines in-house
IML labeling, custom robot manufacturing, and centralized product
development, all within a single facility. Its dedicated R&D division and tool
room are equipped with advanced machinery, enabling the design and
development of intricate molds, including options with 2 to 8 cavities. This
infrastructure also supports the maintenance and repair of molds and robots,
allowing MTPL to respond swiftly to customer needs and innovate new
packaging solutions.

By manufacturing its own robots, molds, and labels, MTPL significantly
reduces production costs and lead times. This integration leads to substantial
savings compared to sourcing components externally, enhancing operational
efficiency. The Company's commitment to minimizing mold costs and
optimizing raw material usage enables competitive pricing without
compromising quality, thereby fostering strong customer loyalty.

Innovations

MTPL continuously collaborates with customers to develop advanced
packaging solutions, such as leak-proof designs, no-gasket construction,
tamper-evident mechanisms, and lightweight materials. Its in-house design
and tool room enhance innovation, enabling tailored solutions to meet
customer needs.

In FY21, MTPL introduced digital packaging in India with dynamic QR-coded
IML containers, ensuring supply chain traceability. Each container has two QR
codes—one for identity and another for loyalty benefits—enhancing product
tracking and anti-counterfeiting measures while fostering customer
relationships and expanding market share.

The surface QR code will be used After purchase, the Buyer peel off Peeled => Used once Replace
for Trace & Track / pushing & Scan the QR code on the coupons & manage promotions
information content reverse of the label.

Source: Company, Keynote Capitals Ltd.
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Management Analysis

Key Managerial Personnel

Experience with MTPL
(Yrs.)

Designation Promoter / Professional

Mr. J. L. Rao Chalrmartn & Managing Promoter 16+
Director

Mr. A. Subramanyam Deputy Managing Director Promoter 16+

Mr. P. Venkateswara Rao Deputy Managing Director Promoter 16+

Mr. M. Srinivas Whole Time Director Promoter 6+

Source: Company, Keynote Capitals Ltd.

Compensation and Skin in the Game

Particulars

% Promoter Holding (~) 35% 35% 34% 33% 33%
C&MD’s salary (Rs Mn) 14.3 16.8 20.5 23.7 25.7
Asa% of PAT (~) 3.8% 3.5% 3.2% 2.9% 3.8%

Source: Company, Keynote Capitals Ltd.

Top Shareholders with >3% stake (%)

Stakeholders

Ashish Kacholia 3.4% 3.4% 3.1% - -
Canara Robeco Mutual Fund - - - - 3.0%
DSP Small Cap Fund 6.5% 6.5% 6.2% 5.3% 5.7%
ICICI Prudential Fund - - - 3.3% 6.0%
Kitara India Fund 3.0% 3.0% - - -
Madhulika Agarwal 3.7% 3.6% 3.3% - -
Principal Mutual Fund 3.7% 3.8% - - -
Sundaram Mutual Fund - - 3.3% 2.8% 2.9%
Verdipapirfondet Odin Emerging Markets 4.0% 3.9% 3.1% 2.7% 2.8%

Source: Company, Keynote Capitals Ltd.
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Peer Analysis

For peer comparison, we consider Manjushree Technopack Ltd. (MTL) and
Alpla India Pvt. Ltd. (AIPL). MTL specializes in rigid plastic packaging for the
F&B, pharmaceuticals, and agrochemicals sectors in India. In parallel, AIPL, a
subsidiary of the global Alpla Group, provides high-quality plastic packaging
solutions across various markets, including P&H, F&B, oil and lubricants, etc.

Metrics MTPL AIPL* MTL
Major end-user industry Paint, lubricant, food & FMCG F&B, P&H, lubricants F&B, P&H, paint & adhesive
Key products Pails & food containers Containers, caps & closures Containers, preforms, caps &
closures
Manufacturing facilities 13 8 23
Manufacturing capacities (MT) 53,000’ 117,000 269,000
Revenue (Rs. Bn) 7.0 12.7 21.2
Gross margin (%) 43.2% 34.0% 41.6%
EBITDA margin (%) 19.1% 8.8% 17.6%
PAT margin (%) 9.5% 1.9% 6.6%
Volume (MT) 35,661 NA 163,995
Realization (Rs./Kg) 195.9 NA 129.1
Gross profit/Kg 84.6 NA 53.7
EBITDA/Kg 37.4 NA 22.8
PAT/Kg 18.8 NA 8.6
Top 10 customer concentration (%) 65% NA 42%
ROA (%) 8.2% 2.7% 4.6%
ROE (%) 11.2% 10.6% 14.0%
ROCE (%) 14.7% 5.2% 17.0%

(*) FY23 data for AIPL
(1) Excluding pharmaceutical capacity
Source: Company, MTL, AIPL, Keynote Capitals Ltd.
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Opportunities
Venturing into Pharma Packaging

MTPL is well-positioned to capitalize on the expanding pharmaceutical
packaging market. The competitive landscape favors the Company, as
stringent regulations limit new entrants while existing players operate on a
smaller scale. MTPL offers a comprehensive portfolio of canisters, EV tubes,
tablet containers, and caps, reinforcing its role as a one-stop supplier.

With its backward-integrated tool room, MTPL can quickly develop custom
solutions tailored to the needs of pharmaceutical companies. The
pharmaceutical packaging segment is expected to experience strong growth,
with FY25 serving as a foundational year for customer acquisition and
increased capacity utilization. Substantial growth is projected for post-FY25.
Management remains optimistic about the potential for significant
pharmaceutical-related revenue and healthy profit margins, driven by robust
market demand in the coming years.

End-user industry Paint & lubricant F&F (ex-Qpacks)

Qpacks

Pharmaceuticals

Average EBITDA/Kg 30-35 80+

~35

80-100

Note: Company-specific figures
Source: Company, Keynote Capitals Ltd.

Comparison with Shriji Polymers India Ltd. (SPIL)

Metrics MTPL SPIL

Industr Paints, lubricants & Pharmaceutical
¥ FMCG packaging packaging
Manufacturing facility 13 5
Revenue (Rs. Bn) 7.0 5.4
Material margin (%) 43.2% 51.7%
EBITDA margin (%) 19.1% 25.4%
PAT margin (%) 9.5% 10.1%
ROA (%) 8.2% 6.9%
ROE (%) 11.2% 10.7%
ROCE (%) 14.7% 16.3%

Source: Company, SPIL, Keynote Capitals Ltd.
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Exisiting growth levers

Paint segment

r
A substantial portion of MTPL's growth in the paints segment is expected to : . :
. . L. . ] , MTPLserves as a proxy for the paint
come from Grasim Industries. Management anticipates that Grasim will | industry, set to benefit from growth in )
contribute 3,000-4,000 MTPA of volume in FY25, which is projected to drive | the Indian decorative paint indusrty. X
an 8-9% increase in MTPL’s overall volume. X j

This growth is supported by strong capacity utilization at MTPL’s Panipat and
Cheyyar plants, along with the anticipated commencement of the Mahad
plant in Q3FY25. Additionally, capacity expansions are planned for the
Panipat and Cheyyar facilities, aiming to increase their capacity by 60-75%.
The Mahad plant is also set to ramp up operations during this period, further
enhancing overall production capacity.

Food & FMCG

The growth in MTPL's F&F segment is projected to outpace its paints
segment, with anticipated growth of 20% in F&F and 40% in Q-packs for FY25.
This growth will be driven by the operational launch of the Panipat facility in
Q2FY24 and the introduction of 10 new products from March to July,
including packaging for nuts, oils, cheese, fertilizers, and sweets.

Additionally, custom molds developed for various client products, which are
still in the adoption phase, are expected to contribute to further volume
growth in the near future.

Enhanced unit economics through product-mix changes

MTPL's management projects a minimum volume growth of 15% for FY25,
supported by ~Rs. 2.8 Bn in capital expenditures made in FY23 and FY24. The
near-term target is to achieve an EBITDA of Rs. 40 per Kg, driven by improved
capacity utilization and strong growth. Risks to this target are mitigated by
expected volume increases in the paint segment, where MTPL has a strong
presence, along with anticipated growth in the F&F and Pharmaceutical
segments, which should positively impact margins.

EBITDA per Kg (Rs.)

FY20 Fy21 FY22 FY23 FY24

Source: Company, Keynote Capitals Ltd.

Looking ahead, MTPL plans to emphasize its F&F and Pharma segments to
avoid pricing pressure associated with traditional screen printing, aiming to
transition to IML. This shift is motivated by the added value, greater market
potential, and the agility and technical capability of Mold-Tek, which
currently sets it apart from competitors. 24
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Technological Leadership Driven by Expert Promoters

MTPL has positioned itself as a leader in the packaging industry through
continuous innovation, spearheaded by its visionary promoters, Mr.
Lakshman Rao and Mr. A. Subramanyam. With nearly three decades of
combined experience in the packaging sector, they have driven significant
advancements, including the introduction of plastic pails in the 1990s, the
pioneering of IML technology in 2012, and the development of patented
tamper-evident seals. By establishing in-house robotics and IML label printing
by 2013, they have further enhanced operational efficiency and cost-
effectiveness.

Product differentiation resulting in margin improvement

MTPL is strategically focusing on value-added products to drive margin
growth, exemplified by its pioneering of IML technology in India. This
innovation has helped the Company gain traction in the F&F sectors,
enhancing value addition and margins while reducing reliance on a single
market segment. Additionally, MTPL is encouraging customers currently using
screen printing and heat transfer labeling to transition to IML packaging
solutions.

Volume-Mix by technology (%)

48% 41% 38%

FY15 FY16 FY17 FY18 FY19 FY20 FY21 FY22 FY23 FY24
B IML (%) I Non-IML (%)

Source: Company, Keynote Capitals Ltd.

Continuing this strategy, the Company is expanding into new industries with
niche offerings, including IBM with IML. This expansion targets growing
segments such as regulated pharma packaging, FMCG, cosmetics, and OTC
pharma, presenting significant opportunities for enhanced engineering and
value addition, ultimately leading to improved margins, growth, and
diversification.
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Challenges

Customer concentration risk

In FY24, the top 10 customers accounted for ~65% of MTPL's revenue, with
Asian Paints alone contributing about one-third (~12,000 MTPA) of this
volume. Any slowdown in demand from these customers could significantly
impact the Company. For instance, in Q3FY24, Asian Paints' volume growth
lagged behind its peers, resulting in underutilization of the dedicated plant in
Satara due to a lack of nearby major customers.

However, MTPL's robust customer base, which includes prominent clients like
Asian Paints Ltd, Gulf Oil Lubricants Ltd, Grasim Industries Ltd, and Castrol,
helps mitigate this risk. Additionally, the Company actively collaborates with its
customers on product development, fostering loyalty and further reducing
concentration risk.

Concentration of top 10 customers (%)

73% 73%

FY20 Fy21 FY22 FY23 FY24

Source: Company, Keynote Capitals Ltd.

Regulatory challenges in recycled plastic utilization

MTPL faces challenges under the Extended Producer Responsibility (EPR)
framework, which mandates increasing use of post-consumer recycled (PCR)
content in plastic packaging—30% by 2025 and 60% by 2028. While MTPL has
already achieved 20% PCR utilization in Q1FY25, meeting future requirements
may increase raw material costs, with uncertainty about its ability to pass
these costs to customers.

The incorporation of recycled plastic (RCP) also results in higher initial rejection
rates (from 2% to 5%), raising costs further. Additionally, RCP can cause
increased wear and tear on equipment, leading to higher maintenance and
energy expenses. Effective management will be crucial as MTPL adapts to
these regulatory changes.
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Delays in volume pick-up

A significant part of MTPL's success hinges on the performance of its recent
initiatives, including the establishment of three facilities for Grasim Industries
and its entry into the pharma packaging sector. Any delays in volume uptake
from Grasim Industries could negatively impact MTPL's growth and
profitability. While the machinery in these plants is fungible, challenges may
arise if the Company fails to utilize the new facilities effectively or attract
nearby customers. A similar situation occurred at the Ras Al-Khaimah (RAK)
plant, where unmet projected demand forced the relocation of machinery to
other domestic units.

Additionally, MTPL's foray into pharma packaging presents its own challenges,
as evidenced by initial delays in this area. Regulatory scrutiny, initial setup
obstacles, and competition from Chinese products could hinder the growth of
pharma packaging volumes, potentially affecting the overall success of this
strategic initiative for the Company.
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Financial Statement Analysis

Income Statement

/E Mar, Rs. Mn FY23 FY24 FY25E FY26E FY27E]

Net Sales 7,299 6,986 7,714 8,979 10,450
Growth % -4% 10% 16% 16%
Raw Material Expenses 4,303 3,896 4,397 5,091 5,904
Employee Expenses 437 503 555 611 679
Other Expenses 1,204 1,255 1,373 1,598 1,860
EBITDA 1,355 1,333 1,389 1,679 2,006
Growth % -2% 4% 21% 20%
Margin% 19% 19% 18% 19% 19%
Depreciation 302 385 481 535 587
EBIT 1,053 948 908 1,144 1,420
Growth % -10% -4% 26% 24%
Margin% 14% 14% 12% 13% 14%
Interest Paid 40 75 107 107 107
Other I'ncome & 14 13 13 13 13
exceptional
PBT 1,027 886 814 1,051 1,326
Tax 223 220 204 263 331
PAT 804 666 611 788 994
Other§ (Minorities, 0 0 0 0 0
Associates)
Net Profit 804 666 611 788 994
Growth % -17% -8% 29% 26%
Shares (Mn) 33.2 33.2 33.2 33.2 33.2
EPS 24.25 20.04 18.37 23.72 29.93
Balance Sheet

/E Mar, Rs. Mn FY23 FY24 FY25E FY26E FY27E]
Cash, Cash equivalents 64 16 114 147 349
& Bank
Current Investments 0 0 0 0 0
Debtors 1,234 1,361 1,466 1,706 1,986
Inventory 852 1,036 1,011 1,171 1,358
Short Term Loans & 480 485 485 485 485
Advances
Other Current Assets 13 19 19 19 19
Total Current Assets 2,642 2,918 3,096 3,528 4,197
Net Block & CWIP 3,927 4,877 5,167 5,396 5,541
Long Term Investments 517 385 385 385 385
Other Non-current 120 202 202 202 202
Assets
Total Assets 7,206 8,381 8,849 9,511 10,324
Creditors 333 339 350 420 487
Provision 265 210 210 210 210
Short Term Borrowings 219 694 694 694 694
Other Current Liabilities 419 372 372 372 372
Total Current Liabilities 1,236 1,615 1,626 1,696 1,763
Long Term Debt 135 484 484 484 484
Deferred Tax Liabilities 210 228 228 228 228
Other Long Term 40 110 110 110 110
Liabilities
T'ota.l‘l\.lon Current 384 822 822 822 822
Liabilities
Paid-up Capital 166 166 166 166 166
Reserves & Surplus 5,421 5,778 6,236 6,827 7,573
Shareholders' Equity 5,587 5,944 6,402 6,993 7,739
Non Controlling Interest 0 0 0 0 0
Total Equity & Liabilities 7,206 8,381 8,849 9,511 10,324

Source: Company, Keynote Capitals Ltd. Estimates,

Cash Flow

Y/E Mar, Rs. Mn FY23 FY24 FY25E FY26E  FY27E
Pre-tax profit 1,027 886 814 1,051 1,326
Adjustments 343 462 575 628 681
Change in Working Capital 389 -378 -69 -330 -399
Total Tax Paid -241 -182 -204 -263 -331
Cash flow from operating 1,517 788 1,116 1,087 1,276
Activities

Net Capital Expenditure -1,452 -1,404 -771 -763 -732
Change in investments 0 0 0 0 0
Other investing activities 44 -24 13 13 13

Cash flow from investing 1,408 1,429 758 750 719

activities

Equity raised / (repaid) 168 18 0 0 0
Debt raised / (repaid) 32 849 0 0 0
Dividend (incl. tax) -260 -199 -153 -197 -249
Other financing activities -42 -73 -107 -107 -107
Cashflow from financing 102 595 259 304  -355
activities

Net Change in cash 8 -46 98 33 202

Valuation Ratios
FY23 FY24 FY25E FY26E  FY27K

Per Share Data

EPS 24 20 18 24 30
Growth % -17% -8% 29% 26%
Book Value Per Share 168 179 193 210 233
Return Ratios
Return on Assets (%) 12% 9% 7% 9% 10%
Return on Equity (%) 16% 12% 10% 12% 14%
:E;;urn on Capital Employed 15% 12% 10% 11% 13%
0,
Turnover Ratios
Asset Turnover (x) 1.1 0.9 0.9 1.0 1.1
Sales / Gross Block (x) 1.7 1.2 1.1 1.2 1.2
Working Capital / Sales (%) 23% 19% 18% 18% 20%
Receivable Days 67 68 67 64 64
Inventory Days 77 88 85 78 78
Payable Days 27 30 29 27 27
Working Capital Days 117 126 123 116 115
Liquidity Ratios
Current Ratio (x) 2.1 1.8 1.9 2.1 2.4
Interest Coverage Ratio (x) 26.9 12.8 8.6 10.8 134
Total Debt to Equity 0.1 0.2 0.2 0.2 0.2
Net Debt to Equity 0.1 0.2 0.2 0.1 0.1
Valuation
PE (x) 37.2 39.0 37.9 29.3 23.2
Earnings Yield (%) 3% 3% 3% 3% 4%
Price to Sales (x) 4.1 3.7 3.0 2.6 2.2
Price to Book (x) 5.4 4.4 3.6 3.3 3.0
EV/EBITDA (x) 22.4 20.4 16.8 13.9 11.7
EV/Sales (x) 4.2 3.9 3.0 26 2.2
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MTPL’s Valuation

P otheruse sated) Al
Revenue 10,450
EBITDA 2,006
EBITDA Margin % 19%
Net Profit 994
Net Profit Margin % 10%
EPS (Rs.) 30
P/E (x) 35
Target Price (Rs.) 1,047
Current Market Price (Rs.) 679
% Upside/(Downside) ~54%

Source: Company, Keynote Capitals Ltd. estimates

We believe that the recent expansion of the Company's capacity, including
the addition of Grasim Industries, F&F's growth into Northern India, and its
entry into pharmaceutical packaging, will drive sustainable volume growth. A
rising share of value-added products (IML, F&F, Pharmaceuticals) is also
expected to boost profitability. Furthermore, favorable macro trends in the
paint industry, increasing domestic consumption, and post-COVID
advancements in packaging standards will reinforce the Company’s
continued growth and expansion. Consequently, we initiate coverage of
MTPL with a BUY rating. We anticipate revenue growth of ~10% in FY25,
largely driven by volume growth in the paint segment. Additionally, we
expect growth of ~16% in both FY26 and FY27, as capacity utilization
improves and the pharmaceutical packaging segment contributes more. As a
result, we anticipate a modest improvement in EBITDA margins, increasing
from ~19.1% in FY24 to ~19.2% in FY27, driven by enhanced unit economics.
Consequently, we initiate coverage on MTPL with a BUY rating, assigning a
PE multiple of ~35 times to reach a target share price of ~Rs. 1,047,
indicating an upside of ~54%.

Digitally signed

KARAN by KARAN
KAMLESH 5"
GALAIYA Date:2024.11.13

15:38:40 +05'30'
29



KEYNOTE

MTPL | Initiating Coverage Report

Our Recent Reports

> KEYNOTE i e ol o s /;; KEYNOTE v [ i oo e, (22 YKEYNOTE
&

Afiefndia} .| Iniating Coverage Rer [

Affle (India) Limited

%
" September 2024 o 28" August 2024

BUY

18" October 2024 CCL Products (India) Limited
BUY

Affle (India) Ltd. CCL Products (India) Ltd. DFPCL Ltd.

Rating Methodology

BUY Expected positive return of > 10% over 1-year horizon
NEUTRAL Expected positive return of > 0% to < 10% over 1-year horizon
REDUCE Expected return of < 0% to -10% over 1-year horizon

SELL Expected to fall by >10% over 1-year horizon

NOT RATED (NR)/UNDER REVIEW (UR)/COVERAGE SUSPENDED (CS) Not covered by Keynote Capitals Ltd/Rating & Fair value under

Review/Keynote Capitals Ltd has suspended coverage

Disclosures and Disclaimers

The following Disclosures are being made in compliance with the SEBI Research Analyst Regulations 2014 (herein after referred to as the
Regulations).

Keynote Capitals Ltd. (KCL) is a SEBI Registered Research Analyst having registration no. INHO00007997. KCL, the Research Entity (RE) as defined in
the Regulations, is engaged in the business of providing Stock broking services, Depository participant services & distribution of various financial
products. Details of associate entities of Keynote Capitals Limited are available on the website at https://www.keynotecapitals.com/associate-

entities/

KCL and its associate Company(ies), their directors and Research Analyst and their relatives may; (a) from time to time, have a long or short position
in, act as principal in, and buy or sell the securities or derivatives thereof of companies mentioned herein. (b) be engaged in any other transaction
involving such securities and earn brokerage or other compensation or act as a market maker in the financial instruments of the Company(ies)
discussed herein or act as an advisor or lender/borrower to such company(ies) or may have any other potential conflict of interests with respect to
any recommendation and other related information and opinions.; however the same shall have no bearing whatsoever on the specific
recommendations made by the analyst(s), as the recommendations made by the analyst(s) are completely independent of the views of the
associates of KCL even though there might exist an inherent conflict of interest in some of the stocks mentioned in the research report.

KCL and / or its affiliates do and seek to do business including investment banking with companies covered in its research reports. As a result, the
recipients of this report should be aware that KCL may have a potential conflict of interest that may affect the objectivity of this report.
Compensation of Research Analysts is not based on any specific merchant banking, investment banking or brokerage service transactions.

Details of pending Enquiry Proceedings of KCL are available on the website at https://www.keynotecapitals.com/pending-enquiry-proceedings/

A graph of daily closing prices of securities is available at www.nseindia.com, www.bseindia.com. Research Analyst views on Subject Company may
vary based on Fundamental research and Technical Research. Proprietary trading desk of KCL or its associates maintains arm’s length distance with
Research Team as all the activities are segregated from KCL research activity and therefore it can have an independent view with regards to Subject
Company for which Research Team have expressed their views.
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warranty, express or implied, is made as to its accuracy, completeness or correctness. All such information and opinions are subject to change
without notice. The report is prepared solely for informational purpose and does not constitute an offer document or solicitation of offer to buy or
sell or subscribe for securities or other financial instruments for the clients. Though disseminated to all the customers simultaneously, not all
customers may receive this report at the same time. KCL will not treat recipients as customers by virtue of their receiving this report
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Disclaimer:

The report and information contained herein is strictly confidential and meant solely for the selected recipient and may not be altered in any way,
transmitted to, copied or distributed, in part or in whole, to any other person or to the media or reproduced in any form, without prior written
consent. This report and information herein is solely for informational purpose and may not be used or considered as an offer document or
solicitation of offer to buy or sell or subscribe for securities or other financial instruments. Nothing in this report constitutes investment, legal,
accounting and tax advice or a representation that any investment or strategy is suitable or appropriate to your specific circumstances. The
securities discussed and opinions expressed in this report may not be suitable for all investors, who must make their own investment decisions,
based on their own investment objectives, financial positions and needs of specific recipient. This may not be taken in substitution for the exercise
of independent judgment by any recipient. Each recipient of this document should make such investigations as it deems necessary to arrive at an
independent evaluation of an investment in the securities of companies referred to in this document (including the merits and risks involved), and
should consult its own advisors to determine the merits and risks of such an investment. The investment discussed or views expressed may not be
suitable for all investors. Certain transactions -including those involving futures, options, another derivative product as well as non-investment
grade securities - involve substantial risk and are not suitable for all investors. No representation or warranty, express or implied, is made as to the
accuracy, completeness or fairness of the information and opinions contained in this document. The Disclosures of Interest Statement
incorporated in this document is provided solely to enhance the transparency and should not be treated as endorsement of the views expressed
in the report. This information is subject to change without any prior notice. The Company reserves the right to make modifications and
alternations to this statement as may be required from time to time without any prior approval. KCL, its associates, their directors and the
employees may from time to time, effect or have affected an own account transaction in, or deal as principal or agent in or for the securities
mentioned in this document. KCL, its associates, their directors and the employees may from time to time invest in any discretionary PMS/AIF
Fund and those respective PMS/AIF Funds may affect or have effected any transaction in for the securities mentioned in this document. They may
perform or seek to perform investment banking or other services for, or solicit investment banking or other business from, any company referred
to in this report. Each of these entities functions as a separate, distinct and independent of each other. The recipient should take this into account
before interpreting the document. This report has been prepared on the ba DFPCL of information that is already available in publicly accessible
media or developed through analyDFPCL of KCL. The views expressed are those of the analyst, and the Company may or may not subscribe to all
the views expressed therein. This document is being supplied to you solely for your information and may not be reproduced, redistributed or
passed on, directly or indirectly, to any other person or published, copied, in whole or in part, for any purpose. This report is not directed or
intended for distribution to, or use by, any person or entity who is a citizen or resident of or located in any locality, state, country or other
jurisdiction, where such distribution, publication, availability or use would be contrary to law, regulation or which would subject KCL to any
registration or licensing requirement within such jurisdiction.

The securities described herein may or may not be eligible for sale in all jurisdictions or to certain category of investors. Persons in whose
possession this document may come are required to inform themselves of and to observe such restriction. Neither the Firm, not its directors,
employees, agents or representatives shall be liable for any damages whether direct or indirect, incidental, special or consequential including lost
revenue or lost profits that may arise from or in connection with the use of the information. The person accessing this information specifically
agrees to exempt KCL or any of its affiliates or employees from, any and all responsibility/liability arising from such misuse and agrees not to hold
KCL or any of its affiliates or employees responsible for any such misuse and further agrees to hold KCL or any of its affiliates or employees free
and harmless from all losses, costs, damages, expenses that may be suffered by the person accessing this information due to any errors and
delays.

Keynote Capitals Limited (CIN: U67120MH1995PLC088172)

Compliance Officer: Mr. Jairaj Nair; Tel: 022-68266000; email id: jairaj@keynoteindia.net

Registered Office: 9th Floor, The Ruby, Senapati Bapat Marg, Dadar West, Mumbai — 400028, Maharashtra. Tel: 022 — 68266000.
SEBI Regn. Nos.: BSE / NSE (CASH / F&O / CD): INZ000241530; DP: CDSL- IN-DP-238-2016; Research Analyst: INHO0O0007997

For any complaints email at kcl@keynoteindia.net

General Disclaimer: Client should read the Risk Disclosure Document issued by SEBI & relevant exchanges and the T&C on
www.keynotecapitals.com; Investment in securities market are subject to market risks, read all the related documents carefully before investing.
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